STYLIST ADVERTORIAL

IS T H IS TH E

GREENE ST
PLACE IN TH E

WO RLD?
Oslo has just been named Europe’s Green Capital 2019 by the
European Commission – and rightly so. What can this city teach
the rest of the world about sustainable living?
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xtreme or just
downright
weird weather
conditions;
having to
wear a face
mask while
riding your bike; albatross parents
unwittingly feeding their chicks
plastic in Blue Planet II…
Whatever your ‘something’s got
to change’ lightbulb moment was,
chances are you’ve definitely had
one regarding sustainability.
In fact, 47% of people in the
UK report being ‘concerned’ about
climate change, while a 2017 study
by Unilever found a third of us
choose to buy from brands we
feel are doing environmental or
social good. This was proven by
sales of organic food and drink
in the UK rising 6% in 2017 to
a record £2.2bn, while YouGov
data shows that in 2018 the
proportion of 18 to 24-yearolds turning to vegetarianism
for environmental or welfare
reasons rose from 9% to 19%.
It’s clear most of us care about
the planet, and we’re willing to put
our money where our mouths are
to protect it. But knowing how to
translate it into meaningful change
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can feel overwhelming, especially
when we’re at the mercy of the
facilities and amenities available
where we live (or, as is sadly more
often the case, the lack thereof).
This is why, when it comes to
green living, Norway’s capital Oslo
is so amazing, showing the rest of
the world how living sustainably is
not only possible, but essential for
future-proofing our urban spaces.

The European
Green Capital
2019
On Friday 4 January, Oslo was
named Europe’s Green Capital
2019, taking over from Nijmegen
in the Netherlands (us neither, but
it looks nice on Google images).
Oslo winning shouldn’t come as
too much of a shock. In 2016, the

HOW OTHER CITIES
MEASURE UP
Oslo isn’t the only city with admirable policies
and pledges. Here’s how other places around
the world are playing their part

A M ST E RDAM
I S T H E O N LY
CITY IN
T H E WO RL D
WI T H M O RE
BI KE S T H A N
PE O PL E

AMSTERDAM: FUELED
BY PEDAL POWER

In 2010, Copenhagen
became the first
Scandinavian city
requiring all ‘flat’ roofs
(those with slopes of less
than 30°) to be ‘green’
THE GARDEN ROOFTOPS
OF COPENHAGEN

and planted with fresh
vegetation.

Vancouver aims to derive

100%
of its energy from
renewable sources
before 2050.

VANCOUVER LOOKS TO
THE SUN FOR ITS ENERGY

BY 2 0 1 6 , T H E GER MA N C I T Y
O F M U N I C H HA D I NVE ST ED
A TOTA L O F 9 B I LLI O N EURO S
I N TO C L EA N ENERGY PROJ EC TS
B R I STO L

is the only city in the
UK with an energy
company owned
by the local council
– it’s the first energy
company in the country
to offer 100% green
electricity. It then
BRISTOL’S STUNNING
SOLAR ENERGY TREE

reinvests any profits
into local schemes.

San Francisco is

78%

Goodbye
emissions
Oslo is the Electric Vehicle Capital
of the World, with 30% of vehicles
sold in the city running on electric
power. The cars aren’t just cheaper
to run; they’re convenient too, with
‘super chargers’ found on most
roads and in the many ‘energy
stations’ (former petrol stations run
on solar power). Biogas produced
from biowaste and city sewage is
used to fuel buses while cycling
routes have been improved, aided
by tax credits for the many people
who cycle to work.
And the city’s public transport
use is now far surpassing cars.
Increased toll road charges for
cars, lower fares for trains, trams
and buses, and an increased
timetable for all public transport
have all contributed to this shift.
All the trams and the metro
now run on renewable energy,
while 35% of the bus fleet run on
biofuels, hydrogen and biogas (by
2025, 60% will be fully electric).
Many companies offer subsidies
for staff who car-pool or ride bikes,
and a large swathe of Oslo’s centre
has been pedestrianised.
The ‘Bilfritt byliv’ (car-free city
life) initiative included closing
street parking and limiting traffic
to make room for bikes and green
spaces. Even Avinor, Norway’s
national airline, is getting in on
the eco act, setting itself the goal
of making all domestic flights
‘electric’ by 2040.

A city built for
the future

‘waste free’,
diverting more than
1.5 million tonnes
of waste away from
landfills each year.
The city intends to
reach ‘zero waste’
by 2020.

city introduced a ‘Climate Budget’,
an initiative of 42 measures to
tackle climate change across three
sectors: transport, resources and
energy, and the built environment.
Carbon dioxide emissions would
now be measured in the same way
as a financial budget in a drive to
cut 50% of emissions by 2020
(compared to 1990), and for Oslo
to be carbon neutral by 2050.
This ‘budget’ is a world-first and
it’s not just posturing. The initiatives
are revolutionary, bringing together
businesses and government in a
bid to change the way the city runs
for the good of the planet. And you
know what? It’s actually working.

THE STREETS OF
SAN FRAN-ECO

The new Oslo neighbourhood
Vulkan, founded on a former
industrial site, was specifically
built to be energy-efficient with
geothermal wells, solar water
heating systems and hotels that
recycle energy from coolers and

elevators. There’s also Oslo’s
FutureBuilt project, a 10-year
program supporting building
sustainable, beautiful architecture.
It aims to have completed 50 pilot
projects by 2020, all of which must
have a carbon footprint 50% lower
than the buildings they replace.
As an example of how greenthinking reaches all areas, Oslo
Airport is now one of the most
environmentally friendly in the
world – built from green materials,
it’s designed to collect and store
snow in a depot which is then used
to cool the terminal during summer.

“ALL OF THE
TRAMS AN D THE
CITY’S METRO
RUN EN TIRELY
ON REN EWABLE
EN ERGY”

ENERGY PLANT: OSLO IS A
CLEAN, GREEN ECO-MACHINE

A group effort
The success of Oslo’s green
policies is wholly dependent on
the commitment, passion and
belief of individuals, government
and businesses – and this has
been incentivised by endorsing
a ‘circular economy’ that promotes
jobs and wellbeing.
For example, the city’s refuse
trucks collect waste which is then
recycled into biofuel that fuels
not only the trucks but buses, too.
Businesses are offered financial
incentives to ‘be greener’, by using
solar panels, recycling rainwater
and not using plastic. They are
then encouraged to pass on
subsidies to staff if they cycle
to and from work.

OSLO’S DINKY TRAMS RUN
ON HYDROELECTRIC POWER

The improved quality of life
is such that it’s considered very
uncool in Norway to abuse the
efforts of everyone else. And it’s
this strong sense of community
responsibility that’s the most
important thing Oslo endeavours
to export around the world, because
that’s where true sustainability
starts and flourishes.

THE CITY CENTRE’S
MARINA: SPOT THE CAR

J O IN THE CL EA N WO RL D REVO LUTIO N
Ecover is on a mission to redefine what ‘clean’ really means
Ecover was created 40 years ago
by Belgian scientists who were
appalled by the damage caused
by phosphates to waterways and
aquatic life. So, they made it their
mission to find a cleaner way to
clean, designing phosphate-free
products in their ecological factory
in Belgium.
These days, the brand practises
what it preaches, with its factory
boasting a ‘living moss roof’ for
insulation, solar panels and bricks
made from recycled coal waste.
Ecover’s cleaning products are
made by using largely renewable,
plant-based and biodegradable
ingredients to reduce their impact
on aquatic life. It also believes

in sourcing local ingredients where
possible with a view to reducing its
carbon footprint.
Plus, for those feeling inspired
by Veganuary, rest assured that
all of Ecover’s clever formulas are
both Leaping Bunny-approved
and vegan-friendly, with absolutely
no insect-derived or animal
substances in any of its products.
Along with being conscious
about their formulas, Ecover’s also
leading the way in sustainable
packaging. The company is now
on track to have all of its bottles
made from 100% post-consumer
recycled plastic (which is easily
recyclable) by the end of this year,
and aiming to trial biodegradable

packaging by the end of 2020.
Making small sustainable
swaps with the products you
choose to buy really can make
a massive difference to how
larger companies approach
sustainability and how seriously
they take it. Join Ecover’s Clean
World Revolution.
For more information on the
Clean World Revolution, follow
Ecover over on Instagram at
@Ecover_UK

